TECH4
SICKKIDS
We’re building an innovative new hospital to
support innovative tech solutions. Join us.

Tech4SickKids

Limits

INNOVATE. INFLUENCE. INSPIRE.
THE CHALLENGE

The promise of artificial intelligence (AI) in medicine is huge,
but across the board, clinical application has been slow, sparse
and shaky. SickKids recently launched the first children’s hospital
AI program to deploy machine-learning tools into clinical care.
As we embark on one of the most innovative and transformative
fields in medicine, our aging hospital is holding us back.
We need a hospital that lifts, not limits us. We need a facility
as advanced and modern as our ideas.

WHY SICKKIDS

As world-leading children’s hospital, we want to drive radical
changes in health care. In January 2019, we launched
AI in Medicine for Kids (AIM), an in-house hub to steer AI projects
from lab to bedside. If child health is the root of lifelong health,
data science must start here.

OUR VISION

Build a modern new hospital equipped for data-driven care—
predictive, proactive and personalized. We don’t want to have
to wait for medical complications to arise. We want to see
them coming.

WHAT IT WILL COST

$25 million for a modern new hospital to support modern
health-care solutions

HOW YOU CAN HELP

• Donate, one-time or monthly, individually or through your

company (if you’re in the U.S. donate via Friends of SickKids) •
Pledge 1% of your company equity via the Upside Foundation
• Host a fundraising event (see examples below) • Become a
corporate sponsor • Start an employee giving program • Share
your SickKids stories on social media

FUNDRAISING WINS
LYFT: allows passengers to round up
their fare to the nearest dollar and
donate the difference to charity.
In just one month, Lyft raised more
than $34,000 for SickKids.

INKBOX: purveyors of the world’s first

semi-permanent tattoo launched the
SickKids “Be Bold” collection: nine
kid-inspired tattoos, proceeds of which
went to the Hospital.

UBERFLIP: since 2015, the content-

platform company has been hosting a
wildly popular ping pong tournament
for staff and startups, which has raised
more than $50,000 for SickKids.

RAYYAN

Tech enthusiast. Budding
entrepreneur. Cancer survivor.

ADVISORY COUNCIL
DROP: the next-gen mobile rewards

platform invited its Canadian members
to donate Drop points to Tech4SickKids
(which Drop matched). To sweeten the
pot, members were entered to win
foodora promo codes, one of Drop’s
merchant partners. Drop also hosted
an auction and online giving page for
its employees. All in all, they’re aiming
to raise $10,000.

SIPBAR: the slick bar-service company
donates all proceeds from their
recycling rebates to SickKids.
In 2018, 30,000 bottles became a
$3,000 donation.
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